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UPCOMING EVENTS 

▪ Q1 2022 Earnings 

You may access the live or archived webcast from our investor relations site. 

May 9, 2022 at 5pm ET / 2pm PT 

 

IN CASE YOU MISSED IT 

Case Studies: 

▪ PubMatic Drives Unique and Incremental Demand for CTV Publisher Future 
Today, Boosts Revenue over 400% Per Month  
April 11, 2022 

▪ How Kobe Shimun Saw a 120% Increase in Overall Revenue with PubMatic's 
OpenWrap 
April 7, 2022 

Blogs: 

▪ PubMatic Joins IAB Finland And INMA Norway 
April 21, 2022 

▪ A Focus On Customer Value Benefits The Entire Programmatic Ecosystem – And 
Is Shaping The Future 
April 12, 2022 

▪ Enabling responsible advertising on news during the Russia-Ukraine war   
April 7, 2022 

▪ Building The Future Of Digital Advertising  
April 4, 2022 

Research: 

▪ Future of Identity Guide 2022 
April 26, 2022 

 

  

https://investors.pubmatic.com/
https://pubmatic.com/case-studies/unique-incremental-demand-digital-first-ctv-publisher
https://pubmatic.com/case-studies/unique-incremental-demand-digital-first-ctv-publisher
https://pubmatic.com/case-studies/kobe-shimbun-120-increase-pubmatics-openwrap/
https://pubmatic.com/case-studies/kobe-shimbun-120-increase-pubmatics-openwrap/
https://pubmatic.com/blog/pubmatic-iab-finland-inma-norway/
https://pubmatic.com/blog/a-focus-on-customer-value-benefits-the-entire-programmatic-ecosystem-and-is-shaping-the-future/
https://pubmatic.com/blog/a-focus-on-customer-value-benefits-the-entire-programmatic-ecosystem-and-is-shaping-the-future/
https://pubmatic.com/blog/responsible-advertising-russia-ukraine-war/
https://pubmatic.com/blog/building-the-future-of-digital-advertising/
https://videoweek.hubspotpagebuilder.com/futureofidentity2022
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PUBMATIC IN THE NEWS 

▪ How contextual advertising is making a comeback in cookie-less times 
Exchange4Media | April 26, 2022 

▪ With Subs On The Downswing, Netflix’s Flirtation With AVOD Is Only Logical 
AdExchanger | April 21, 2022 

▪ Connected TV: A Growing Market in India 
Indian Television | April 13, 2022 

▪ The Trade Desk's Supply-Path Optimization Efforts Portend Potential Disruption 
Ahead 
Digiday | April 7, 2022 

▪ Standardize Content Object for Programmatic CTV: Small Change With Big Impact 
Broadcasting + Cable | April 6, 2022 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent 
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not 
endorse or adopt the views expressed in any third-party materials linked above or contained on or 
available through PubMatic’s website. 

https://www.exchange4media.com/digital-news/how-contextual-advertising-is-making-a-comeback-in-cookie-less-times-119765.html
https://www.adexchanger.com/digital-tv/with-subs-on-the-downswing-netflixs-flirtation-with-avod-is-only-logical/
https://www.indiantelevision.com/television/production-house/online-content/connected-tv-a-growing-market-in-india-220413
https://digiday.com/media/the-trade-desks-supply-path-optimization-efforts-portend-potential-disruption-ahead/
https://digiday.com/media/the-trade-desks-supply-path-optimization-efforts-portend-potential-disruption-ahead/
https://www.nexttv.com/blogs/standardize-content-object-for-programmatic-ctv-small-change-with-big-impact

