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EVENTS 

▪ Q2 2022 Earnings 

You may access the live or archived webcast from our investor relations site. 

August 8, 2022 at 5pm ET / 2pm PT 

 

IN CASE YOU MISSED IT 

Case Studies: 

▪ How Finecast Scaled Reach with Header Bidding for OTT 
July 29, 2022 

▪ PubMatic and Lotame Deliver Greater Viewability and VCR for Banana Boat 
Across Browsers 
July 29, 2022 

Blogs: 

▪ Let's Make Diversity and Inclusion A Cross Industry Effort  
July 14, 2022 

Research: 

▪ IDFA Impact Report: It's Been a Year! 
August 1, 2022 

▪ IAB Europe’s Guide to Identity: Technical Standards and Key Considerations 
July 21, 2022 

 

PUBMATIC IN THE NEWS 

▪ How Apple IDFAs Still Affect Advertising 
MediaPost | July 29, 2022 

▪ Retail Media Networks Should Take a Page from The Mobile Gaming Playbook 
Martech Series | July 27, 2022 

▪ Who Are The Winners – And Losers – If Google Spins Off Its Ad Business? 
AdExchanger | July 14, 2022 

▪ Consumer-Retailer Relationships Reimagined 
ExchangeWire | July 13, 2022 

 

https://investors.pubmatic.com/
https://pubmatic.com/case-studies/finecast-scaled-reach-with-header-bidding-for-ott/
https://pubmatic.com/case-studies/pubmatic-lotame-deliver-greater-viewability-for-banana-boat/
https://pubmatic.com/case-studies/pubmatic-lotame-deliver-greater-viewability-for-banana-boat/
https://pubmatic.com/blog/lets-make-diversity-inclusion-cross-industry-effort/
https://pubmatic.com/wp-content/uploads/2022/07/IDFA-Opt-In-Impact-Infographics-2022.pdf
https://iabeurope.eu/knowledge-hub/iab-europes-guide-to-identity-technical-standards-and-key-considerations/
https://www.mediapost.com/publications/article/376102/how-apple-idfas-still-affect-advertising.html
https://martechseries.com/mts-insights/guest-authors/retail-media-networks-should-take-a-page-from-the-mobile-gaming-playbook/
https://www.adexchanger.com/digital-marketing-2/who-are-the-winners-and-losers-if-google-spins-off-its-ad-business/
https://www.exchangewire.com/blog/2022/07/13/consumer-retailer-relationships-reimagined/
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▪ As Programmatic Streaming Grows, The Ad Experience Has To Improve 
AdExchanger | July 10, 2022 

▪ “The digital advertising market has truly bounced back”: Fastest growth since 
2008, IAB Europe reports 
What’s New in Publishing | July 7, 2022 

▪ Ads are coming to Android lock screens in the US: the industry reacts 
The Drum | July 7, 2022 

▪ PubMatic Partners with AudienceAlike to Offer Media Buyers Exclusive Sell-Side 
Access to Transactional Data 
B&T | July 6, 2022 

▪ Partner Q&A with ID5: PubMatic 
ID5 | July 1, 2022 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent 
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not 
endorse or adopt the views expressed in any third-party materials linked above or contained on or 
available through PubMatic’s website. 

https://www.adexchanger.com/tv-and-video/as-programmatic-streaming-grows-the-ad-experience-has-to-improve/
https://whatsnewinpublishing.com/the-digital-advertising-market-has-truly-bounced-back-fastest-growth-since-2008-iab-europe-reports/
https://whatsnewinpublishing.com/the-digital-advertising-market-has-truly-bounced-back-fastest-growth-since-2008-iab-europe-reports/
https://www.thedrum.com/news/2022/07/06/ads-are-coming-android-lock-screens-the-us-the-industry-reacts
https://www.bandt.com.au/pubmatic-partners-with-alikeaudience-to-offer-media-buyers-exclusive-sell-side-access-to-transactional-data/
https://www.bandt.com.au/pubmatic-partners-with-alikeaudience-to-offer-media-buyers-exclusive-sell-side-access-to-transactional-data/
https://id5.io/news/index.php/2022/07/01/qa-with-id5-pubmatic/

