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UPCOMING EVENTS 

▪ Q1 2024 Earnings 

You may access the archived webcast from our investor relations site. 

May 7, 2024 at 5:00pm ET / 2:00pm PT 

 

IN CASE YOU MISSED IT 

Case Studies 

▪ Activate Exceeds Benchmarks in Luxury Retailer’s CTV Sequential Messaging 
Campaign 
April 8, 2024 

Blog: 

▪ Supercharging Data Processing: The Spark 3 Upgrade 
April 29, 2024 

▪ Cracking The Audience Addressability Code Through Google’s Privacy Sandbox 
April 25, 2024 

▪ Building A Resilient Publisher Business Through OpenWrap As A Bidder 
April 17, 2024 

Research: 

▪ Australia: How to make retail media work for you 
April 30, 2024 

▪ Navigating Commerce Media 2.0: Market Opportunity 
April 2, 2024 

 

PUBMATIC IN THE NEWS 

▪ Klarna and PubMatic Partner to Boost Advertiser Access to High-Intent Shopper 
Community  
Press Release | May 1, 2024 

▪ With the introduction of video ads and e-commerce, Roblox looks to attain platform 
status  
Digiday | May 1, 2024 

▪ How publishers are optimizing their tech stacks to enhance addressability 
Digiday | April 29, 2024 

https://investors.pubmatic.com/
https://pubmatic.com/case-studies/activate-exceeds-benchmarks-in-luxury-retailers-ctv-campaign/
https://pubmatic.com/case-studies/activate-exceeds-benchmarks-in-luxury-retailers-ctv-campaign/
https://pubmatic.com/blog/supercharging-data-processing-spark-3/
https://pubmatic.com/blog/cracking-the-audience-addressability-code-through-googles-privacy-sandbox/
https://pubmatic.com/blog/building-resilient-publisher-business-openwrap-as-bidder/
https://pubmatic.com/reports/australia-how-to-make-retail-media-work-for-you/
https://pubmatic.com/reports/navigating-commerce-media-market-opportunity/
https://pubmatic.com/news/klarna-and-pubmatic-partner-to-boost-advertiser-access-to-high-intent-shopper-community/
https://pubmatic.com/news/klarna-and-pubmatic-partner-to-boost-advertiser-access-to-high-intent-shopper-community/
https://digiday.com/marketing/with-the-introduction-of-video-ads-and-e-commerce-roblox-looks-to-attain-platform-status/
https://digiday.com/marketing/with-the-introduction-of-video-ads-and-e-commerce-roblox-looks-to-attain-platform-status/
https://digiday.com/sponsored/how-publishers-are-optimizing-their-tech-stacks-to-enhance-addressability/
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▪ Google Delays Third Party Cookie Deprecation: Ad Industry Reaction  
ExchangeWire | April 25, 2024 

▪ PubMatic Unveils New AI Partnership to Turn Social Posts Into Ads For Any Digital 
Channel 
B&T | April 24, 2024 

▪ Virgin Media Partners with PubMatic to Scale FAST Advertising in the UK 
Press Release | April 18, 2024 

▪ PubMatic Partners with GroupM to Deliver First-of-its-Kind AI Generated Cohort 
Modeling Capability for Advertisers 
Press Release | April 16, 2024 

▪ Meet the 33 rising stars of adtech solving digital advertising's toughest challenges 
Business Insider | April 11, 2024 

▪ Roblox Users Battle Tornadoes and Raise Pets. Will They Watch Ads, Too? 
The Wall Street Journal | April 10, 2024 

▪ Roblox Taps PubMatic to Offer Programmatic Immersive Video Ads on Its Platform 
Press Release | April 10, 2024 

▪ Navigating Commerce Media: Strategies for Small and Mid-Size Retailers 
AdNews | April 10, 2024 

▪ PubMatic Announces Instacart Ads Integration to Leverage Retail Media Data 
Across CTV 
Press Release | April 3, 2024 

▪ PubMatic: A focus on new products and capabilities 
Marketecture | April 1, 2024 

 
 
 
 
 
 
 
 
 
 
PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent 
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not 
endorse or adopt the views expressed in any third-party materials linked above or contained on or 
available through PubMatic’s website.  
 

All materials published by PubMatic are only as of the date initially published. PubMatic 
undertakes no obligation to update any forward-looking statement contained therein. 

https://www.exchangewire.com/blog/2024/04/25/google-delays-third-party-cookie-deprecation-ad-industry-reaction/
https://www.bandt.com.au/pubmatic-unveils-new-ai-partnership-to-turn-social-posts-into-ads-for-any-digital-channel/
https://www.bandt.com.au/pubmatic-unveils-new-ai-partnership-to-turn-social-posts-into-ads-for-any-digital-channel/
https://pubmatic.com/news/virgin-media-partners-with-pubmatic-to-scale-fast-advertising-in-the-uk/
https://pubmatic.com/news/pubmatic-groupm-ai-cohort-modeling-advertisers/
https://pubmatic.com/news/pubmatic-groupm-ai-cohort-modeling-advertisers/
https://www.businessinsider.com/rising-stars-of-adtech-solving-toughest-challenges-2024-4
https://www.wsj.com/business/media/roblox-users-battle-tornadoes-and-raise-pets-will-they-watch-ads-too-2f4d4557
https://pubmatic.com/news/roblox-pubmatic-programmatic-immersive-video-ads/
https://www.adnews.com.au/news/navigating-commerce-media-strategies-for-small-and-mid-size-retailers
https://pubmatic.com/news/pubmatic-instacart-integration-retail-media-data-ctv/
https://pubmatic.com/news/pubmatic-instacart-integration-retail-media-data-ctv/
https://www.marketecture.tv/programs/pubmatic-nishant-khatri

