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EVENTS 

▪ Q3 2022 Earnings 

You may access the live or archived webcast from our investor relations site. 

November 8, 2022 at 4:30pm ET / 1:30pm PT 

 

IN CASE YOU MISSED IT 

Case Studies: 

▪ PubMatic Delivers 58% Higher eCPM and More Than Double SOV for NESN 
October 24, 2022 

Blogs: 

▪ Publishers Deserve To Choose Their Optimal Header Bidding Setup 
October 27, 2022 

▪ PubMatic’s Audience Ingestion — Back With An Updated Core 
October 25, 2022 

▪ How Mobile App Publishers In APAC Can Unlock Growing Brand Spend 
October 24, 2022 

▪ PubMatic Joins Ad Net Zero Global Group To Support The Fight For A Sustainable 
Advertising Industry 
October 19, 2022 

▪ Video Podcast: Responsible Media Supply Chain With Rajeev Goel 
October 11, 2022 

 

PUBMATIC IN THE NEWS 

▪ Why Google Plays Down Its Ad-Tech Business but Is Determined to Keep It 
The Wall Street Journal  |  November 1, 2022 

▪ How mobile app publishers in APAC can unlock growing brand spend 
Marketing Interactive  |  October 31, 2022 

▪ Squawk on the Street: It’s no surprise marketers would be cautious in this market, 
says PubMatic CEO 
CNBC  |  October 31, 2022 

▪ PubMatic and Reckitt Join Ad Net Zero Global to Support Industry Climate Action 
Adweek  |  October 19, 2022 

▪ (Podcast) Blood Sweat and CPMs: Lashanne Phang and Nicole Scaglione 
Freestar  |  October 18, 2022 

https://investors.pubmatic.com/
https://pubmatic.com/case-studies/pubmatic-delivers-58-higher-ecpm-and-more-than-doubled-sov-for-nesn/
https://pubmatic.com/blog/publishers-deserve-to-choose-their-optimal-header-bidding-setup/
https://pubmatic.com/blog/pubmatics-audience-ingestion-back-with-an-updated-core/
https://pubmatic.com/blog/mobile-app-publishers-apac-unlock-growing-brand-spend/
https://pubmatic.com/blog/pubmatic-joins-ad-net-zero-support-fight-for-sustainable-advertising-industry/
https://pubmatic.com/blog/pubmatic-joins-ad-net-zero-support-fight-for-sustainable-advertising-industry/
https://pubmatic.com/blog/vodcast-responsible-media-supply-chain-with-rajeev-goel/
https://www.wsj.com/articles/why-google-plays-down-its-ad-tech-business-but-is-determined-to-keep-it-11667292084
https://www.marketing-interactive.com/how-mobile-app-publishers-in-apac-can-unlock-growing-brand-spend
https://www.cnbc.com/video/2022/10/31/its-no-surprise-marketers-would-be-cautious-in-this-market-says-pubmatic-ceo.html
https://www.cnbc.com/video/2022/10/31/its-no-surprise-marketers-would-be-cautious-in-this-market-says-pubmatic-ceo.html
https://www.adweek.com/brand-marketing/pubmatic-reckitt-join-ad-net-zero-global-climate-action/
https://www.ivoox.com/en/ep-37-lashanne-phang-and-nicole-scaglione-pubmatic-audios-mp3_rf_94236579_1.html
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▪ How My Code’s Prebid Tech Makes It Possible To Manage Omnichannel Inventory 
AdExchanger  |  October 12, 2022 

▪ Transparency Is The Last Piece Of The Programmatic CTV Puzzle 
AdExchanger  |  October 10, 2022 

▪ What is responsible media and why is it so important in today's climate? 
The Drum  |  October 7, 2022 

▪ Permutive Teams Up With PubMatic to Solve Ad Tech Addressability Crisis 
Adweek  |  October 6, 2022 

▪ emetriq Partners With PubMatic to Power Audience Enriched Targeting with 
Connect Platform in Germany 
Press Release  |  October 6, 2022 

▪ Former Amnet Managing Director Tim Willcox Joins PubMatic 
Press Release  |  October 5, 2022 

▪ Ad Tech and ESG: Leading or Lagging? 
ExchangeWire  |  October 3, 2022 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent 
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not 
endorse or adopt the views expressed in any third-party materials linked above or contained on or 
available through PubMatic’s website.  
 

All materials published by PubMatic are only as of the date initially published. PubMatic 
undertakes no obligation to update any forward-looking statement contained therein. 

https://www.adexchanger.com/publishers/how-my-codes-prebid-tech-makes-it-possible-to-manage-omnichannel-inventory/
https://www.adexchanger.com/tv-and-video/transparency-is-the-last-piece-of-the-programmatic-ctv-puzzle/
https://www.thedrum.com/profile/pubmatic/news/understanding-the-growing-importance-of-responsible-media
https://www.adweek.com/programmatic/permutive-teams-up-with-pubmatic-to-solve-ad-tech-addressability-crisis/
https://pubmatic.com/news/emetriq-partners-pubmatic-audience-enriched-targeting/
https://pubmatic.com/news/emetriq-partners-pubmatic-audience-enriched-targeting/
https://pubmatic.com/news/former-amnet-managing-director-tim-willcox-joins-pubmatic/
https://www.exchangewire.com/blog/2022/10/03/ad-tech-and-esg-leading-or-lagging/

