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UPCOMING EVENTS 

▪ Information about upcoming earnings calls and investor conferences will be 
available on our investor relations site. 

 

IN CASE YOU MISSED IT 

Blog: 

▪ From Fragmentation to Forecastable Revenue: CTV Advertising Innovation 
March 14, 2024 

▪ Unlocking New Layers of Control Through Supply Path Curation 
March 4, 2024 

 

PUBMATIC IN THE NEWS 

▪ PubMatic: A focus on new products and capabilities 
Marketecture | April 1, 2024 

▪ PubMatic Reinvests 2023 Profits in Team Expansion to Accelerate Revenue 
Growth 
Press Release | March 28, 2024 

▪ PubMatic Makes Strategic Investment in Engineering Team Expansion and AI 
Technology 
Press Release | March 27, 2024 

▪ The New Imperative for Ad Tech: Promoting Addressability 
AW360 | March 26, 2024 

▪ PubMatic Broadens Global Footprint with The Appointment of Sadia Akhter as 
Director Ad Solutions, Middle East & North Africa (MENA) 
Press Release | March 25, 2024 

▪ Taking Commerce Media to the Next Level with Audience Extension and Offsite 
Advertising 
B&T | March 14, 2024 

▪ Adelaide Partners with Holding Companies & Programmatic Platforms to Launch 
Flight Control 
ExchangeWire | March 13, 2024 

▪ Cut the Middleman: How PubMatic & Wpromote Streamline Success with Supply 
Path Optimization 

https://investors.pubmatic.com/news-events/investor-calendar
https://pubmatic.com/blog/from-fragmentation-to-forecastable-revenue-ctv-advertising-innovation/
https://pubmatic.com/blog/unlocking-new-layers-of-control-through-supply-path-curation/
https://www.marketecture.tv/programs/pubmatic-nishant-khatri
https://pubmatic.com/news/pubmatic-reinvests-2023-profits-in-team-expansion-to-accelerate-revenue-growth/
https://pubmatic.com/news/pubmatic-reinvests-2023-profits-in-team-expansion-to-accelerate-revenue-growth/
https://pubmatic.com/news/pubmatic-makes-strategic-investment-in-engineering-team-expansion-and-ai-technology/
https://pubmatic.com/news/pubmatic-makes-strategic-investment-in-engineering-team-expansion-and-ai-technology/
https://advertisingweek.com/the-new-imperative-for-ad-tech-promoting-addressability/
https://pubmatic.com/news/pubmatic-broadens-global-footprint-with-the-appointment-of-sadia-akhter-as-director-ad-solutions-mena/
https://pubmatic.com/news/pubmatic-broadens-global-footprint-with-the-appointment-of-sadia-akhter-as-director-ad-solutions-mena/
https://www.bandt.com.au/taking-commerce-media-to-the-next-level-with-audience-extension-offsite-advertising/
https://www.bandt.com.au/taking-commerce-media-to-the-next-level-with-audience-extension-offsite-advertising/
https://www.exchangewire.com/blog/2024/03/13/adelaide-partners-with-holding-companies-programmatic-platforms-to-launch-flight-control/
https://www.exchangewire.com/blog/2024/03/13/adelaide-partners-with-holding-companies-programmatic-platforms-to-launch-flight-control/
https://www.wpromote.com/blog/digital-marketing/supply-path-optimization
https://www.wpromote.com/blog/digital-marketing/supply-path-optimization
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Wpromote Blog | March 11, 2024 

▪ Research Briefing: The end of third-party cookies could be a win for ad tech 
vendors 
Digiday | March 7, 2024 

▪ PubMatic Partners with Internews to Enable Ad Investment in Quality Journalism 
on a Global Scale 
Press Release | March 6, 2024 

▪ Vevo teams up with PubMatic to expand programmatic buying across its CTV 
network 
Marketing Tech | March 6, 2024 

▪ What is responsible media and why is it so important in today's climate? 
The Drum | March 4, 2024 

▪ Ad tech’s take: early reactions to Google’s third-party cookie demise 
Digiday | March 1, 2024 

▪ Why some adtech companies are soaring even as the end of cookies threatens to 
crush the industry 
BusinessInsider | March 1, 2024 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent 
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not 
endorse or adopt the views expressed in any third-party materials linked above or contained on or 
available through PubMatic’s website.  
 

All materials published by PubMatic are only as of the date initially published. PubMatic 
undertakes no obligation to update any forward-looking statement contained therein. 

https://digiday.com/marketing/research-briefing-the-end-of-third-party-cookies-could-be-a-win-for-ad-tech-vendors/
https://digiday.com/marketing/research-briefing-the-end-of-third-party-cookies-could-be-a-win-for-ad-tech-vendors/
https://pubmatic.com/news/pubmatic-partners-with-internews-to-enable-ad-investment-in-quality-journalism-on-a-global-scale/
https://pubmatic.com/news/pubmatic-partners-with-internews-to-enable-ad-investment-in-quality-journalism-on-a-global-scale/
https://www.marketingtechnews.net/news/2024/mar/06/vevo-teams-up-with-pubmatic-to-expand-programmatic-buying-across-its-ctv-network/
https://www.marketingtechnews.net/news/2024/mar/06/vevo-teams-up-with-pubmatic-to-expand-programmatic-buying-across-its-ctv-network/
https://www.thedrum.com/open-mic/understanding-the-growing-importance-of-responsible-media
https://digiday.com/marketing/ad-techs-take-early-reactions-to-googles-third-party-cookie-demise/
https://www.businessinsider.com/the-trade-desk-pubmatic-post-positive-growth-ahead-of-cookie-shutdown-2024-2
https://www.businessinsider.com/the-trade-desk-pubmatic-post-positive-growth-ahead-of-cookie-shutdown-2024-2

