
 

 

1 

P U B M A T I C  I R  R O U N D U P  
APRIL 8, 2021 ISSUE 

EVENTS 

 Information about upcoming earnings calls and investor conferences will be 
available on our investor relations site. 

 
IN CASE YOU MISSED IT 

Research: 
 Global Advertiser Ad Spend Infographic 

March 15, 2021 

Blogs: 
 Improving Web Vitals Scores With OpenWrap Or Prebid.Js 

March 26, 2021 
 Facilitating The Advertiser-Publisher Partnership On The Path To Addressability 

March 24, 2021 
 Building For The Future Of Ad Tech With A Private Cloud Data Center Strategy 

March 17, 2021 
 Addressability And The Path To Compliance 

March 12, 2021 
 What The IAB’s Buyers.Json Transparency Initiative Means For Digital Advertising 

March 11, 2021 

 Make Sure Your Post-Cookie Identity Plan Isn’t Half Baked 
March 10, 2021 

 The New Opportunity for a Sustainable Ad Tech Ecosystem 
March 4, 2021 

 Continuous Integration and Continuous Delivery at Scale 
March 1, 2021 
 

 

  

https://investors.pubmatic.com/news-events/investor-calendar
https://pubmatic.com/wp-content/uploads/2021/03/Global-Advertiser-Ad-Spend-Q4-2020.pdf?utm_source=website_reports&utm_medium=ad_spend_infographic&utm_campaign=research_2021&utm_content=march
https://pubmatic.com/blog/improving-web-vitals-scores-with-openwrap-or-prebid-js/
https://pubmatic.com/blog/facilitating-the-advertiser-publisher-partnership-on-the-path-to-addressability/
https://pubmatic.com/blog/building-for-the-future-of-adtech-with-a-private-cloud-data-center-strategy-tech-blog/
https://pubmatic.com/blog/addressability-and-the-path-to-compliance/
https://pubmatic.com/blog/what-the-iabs-buyers-json-transparency-initiative-means-for-digital-advertising/
https://pubmatic.com/blog/make-sure-your-post-cookie-identity-plan-isnt-half-baked/
https://pubmatic.com/blog/the-new-opportunity-for-a-sustainable-ad-tech-ecosystem/
https://pubmatic.com/blog/continuous-integration-and-continuous-delivery-at-scale/
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PUBMATIC IN THE NEWS 

 New Innovations Drive Growth for PubMatic’s Omnichannel Wrapper Solution 
Press Release | March 31, 2021 

 ‘This isn’t an easy topic to understand’: Google’s identifier forces ad tech to make 
some hard choices 
Digiday | March 15, 2021 

 Why GroupM Values Supply Path Optimization 
AdWeek | March 12, 2021 

 GroupM Strikes Preferred SSP Deal With PubMatic 
AdExchanger | March 9, 2021 

 PubMatic Competes With Tech's Big Guns in Digital Ads, And Thrives  
Investor’s Business Daily | March 4, 2021 

 ‘Stories don’t equal fluff’: Why narrative spins, not fundamentals, are driving the ad 
tech stock market 
Digiday | March 3, 2021 

 What Will the Next Generation of Broadcasters and CTV Platforms Look Like? 
VideoWeek | March 2, 2021 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent 
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not 
endorse or adopt the views expressed in any third-party materials linked above or contained on or 
available through PubMatic’s website. 

http://www.globenewswire.com/news-release/2021/03/31/2202559/0/en/New-Innovations-Drive-Growth-for-PubMatic-s-Omnichannel-Wrapper-Solution.html
https://digiday.com/media/this-isnt-an-easy-topic-to-understand-googles-identifier-forces-ad-tech-to-make-some-hard-choices/amp/
https://digiday.com/media/this-isnt-an-easy-topic-to-understand-googles-identifier-forces-ad-tech-to-make-some-hard-choices/amp/
https://www.adweek.com/programmatic/why-groupm-values-supply-path-optimization/
https://www.adexchanger.com/platforms/groupm-strikes-preferred-ssp-deal-with-pubmatic/
https://www.investors.com/research/the-new-america/pubmatic-stock-gets-boost-from-ad-spending-hikes/
https://digiday.com/media/stories-are-driving-the-ad-tech-stock-market/
https://digiday.com/media/stories-are-driving-the-ad-tech-stock-market/
https://videoweek.com/2021/03/02/what-will-the-next-generation-of-broadcasters-and-ctv-platforms-look-like/

