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Q2 2023 Earnings Call
You may access the archived webcast from our investor relations site.

Blogs:
Connect + Convert: The New Equation For Commerce Media Revenue

Project Flash — Optimizing Workflows With Advanced Automation

PubMatic Marks One Year Of Pune Hybrid Workplace Success

Case Studies:
PubMatic Delivers 9X the Bid Requests and 6X the Revenue for iQlY|

PubMatic expands commerce offerings as retail media grows

PubMatic Unveils Holistic Commerce Media Offering with the Launch of Convert

Brightcove Forms Strateqic Partnership With PubMatic to Fuel Its Ad Monetization
Service

Ad tech industry gears up to combat MFAS

How the Digital Media Supply Chain Needs to Evolve for Commerce Media to
Thrive

Matic


https://investors.pubmatic.com/
https://pubmatic.com/blog/connect-convert-the-new-equation-for-commerce-media-revenue/
https://pubmatic.com/blog/project-flash-optimizing-workflows-with-advanced-automation/
https://pubmatic.com/blog/one-year-pune-hybrid-workplace-success/
https://pubmatic.com/case-studies/pubmatics-ott-unified-auction-solution-drives-results-for-iqiyi/
https://digiday.com/media-buying/pubmatic-expands-commerce-offerings-as-retail-media-grows
https://pubmatic.com/news/pubmatic-unveils-launch-of-convert/
https://www.businesswire.com/news/home/20230720727753/en/Brightcove-Forms-Strategic-Partnership-With-PubMatic-to-Fuel-Its-Ad-Monetization-Service
https://www.businesswire.com/news/home/20230720727753/en/Brightcove-Forms-Strategic-Partnership-With-PubMatic-to-Fuel-Its-Ad-Monetization-Service
https://digiday.com/marketing/ad-tech-industry-gears-up-to-combat-mfas/
https://www.ana.net/miccontent/show/id/ii-2023-07-digital-media-supply-chain
https://www.ana.net/miccontent/show/id/ii-2023-07-digital-media-supply-chain
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= Playground xyz's High-Attention Marketplaces Are Now Available with PubMatic
Press Release | July 12, 2023

= Ad tech’s 2023 vibe shift
AdExchanger | July 6, 2023

PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not
endorse or adopt the views expressed in any third-party materials linked above or contained on or

available through PubMatic’s website.

All materials published by PubMatic are only as of the date initially published. PubMatic
undertakes no obligation to update any forward-looking statement contained therein.

Matic )


https://www.exchangewire.com/blog/2023/07/12/playground-xyzs-high-attention-marketplaces-are-now-available-with-pubmatic/
https://digiday.com/marketing/ad-techs-2023-vibe-shift/

