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RECENT EVENTS 

▪ Archived webcasts of our Q1 2023 earnings call and recent investor conferences 
are available on our investor relations site. 

 

IN CASE YOU MISSED IT 

Blogs: 

▪ It’s Time To Activate Your New Programmatic Supply Chain 
May 8, 2023 

Case Studies: 

▪ PubMatic and Havas Exceed Viewability Target with New Cookieless Targeting 
Solution 
May 23, 2023 

Research: 

▪ Quarterly Global Digital Advertising Spend Trends: Q1 2023 
May 10, 2023 

 

PUBMATIC IN THE NEWS 

▪ The Future of Data-Driven CTV: Interview with PubMatic & Adalyser 
ExchangeWire  | May 31, 2023 

▪ How A Next-Gen Intelligent Marketplace Uses AI To Increase Media-Buying 
Efficiency, Sustainability 
MediaPost | May 25, 2023 

▪ Supply Chain Optimization Can Unlock Ad Insertion-Order Budgets: PubMatic’s 
Rajeev Goel 
Beet.tv | May 24, 2023 

▪ How Retail Media Will Scale the Garden Walls 
Total Retail | May 23, 2023 

▪ PubMatic Partners with SeenThis to Advance Sustainability in the Digital Supply 
Chain 
Press Release | May 18, 2023 

▪ In times of economic uncertainty, biddable CTV offers a solution 
AdGully | May 17, 2023 

https://investors.pubmatic.com/news-events/investor-calendar
https://pubmatic.com/blog/its-time-to-activate-your-new-programmatic-supply-chain/
https://pubmatic.com/case-studies/pubmatic-havas-exceed-viewability-targeting-with-new-cookieless-targeting-solution/
https://pubmatic.com/case-studies/pubmatic-havas-exceed-viewability-targeting-with-new-cookieless-targeting-solution/
https://pubmatic.com/reports/quarterly-global-digital-advertising-spend-trends-q1-2023/
https://www.exchangewire.com/blog/2023/05/31/the-future-of-data-driven-ctv-interview-with-pubmatic-adalyser/
https://www.mediapost.com/publications/article/385774/a-next-gen-intelligent-marketplace-that-increases.html
https://www.mediapost.com/publications/article/385774/a-next-gen-intelligent-marketplace-that-increases.html
https://www.beet.tv/2023/05/supply-chain-optimization-can-unlock-ad-insertion-order-budgets-pubmatics-rajeev-goel.html
https://www.beet.tv/2023/05/supply-chain-optimization-can-unlock-ad-insertion-order-budgets-pubmatics-rajeev-goel.html
https://www.mytotalretail.com/article/how-retail-media-will-scale-the-garden-walls
https://pubmatic.com/news/pubmatic-partners-with-seenthis-to-advance-sustainability-in-the-digital-supply-chain/
https://pubmatic.com/news/pubmatic-partners-with-seenthis-to-advance-sustainability-in-the-digital-supply-chain/
https://www.adgully.com/in-times-of-economic-uncertainty-biddable-ctv-offers-a-solution-131850.html
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▪ The Big Story: SPO Spring Cleaning 
AdExchanger | May 12, 2023 

▪ GroupM and PubMatic: A new era of CTV and video buying 
Campaign UK | May 10, 2023 

▪ Programmatic Darwinism: How Publishers Are Determining Which Supply Chain 
Components Survive 
AW360 | May 10, 2023 

▪ PubMatic Launches Activate, Bringing Programmatic Automation to Direct Deals 
for CTV and Video 
Press Release | May 8, 2023 

▪ The Capabilities of Video & CTV Buying Need to Catch Up With Advertiser 
Demands 
ANA | May 2, 2023 

▪ Making Work Work For Women: PubMatic’s CMO On Leadership And 
Sustainability 
Beet.tv | May 1, 2023 

 

 

 
 
 
 
 
 
 
 
 
PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent 
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not 
endorse or adopt the views expressed in any third-party materials linked above or contained on or 
available through PubMatic’s website.  
 

All materials published by PubMatic are only as of the date initially published. PubMatic 
undertakes no obligation to update any forward-looking statement contained therein. 
 

https://www.adexchanger.com/podcast/the-big-story/the-big-story-spo-spring-cleaning/
https://www.campaignlive.co.uk/article/groupm-pubmatic-new-era-ctv-video-buying/1822218
https://advertisingweek.com/programmatic-darwinism-how-publishers-are-determining-which-supply-chain-components-survive/
https://advertisingweek.com/programmatic-darwinism-how-publishers-are-determining-which-supply-chain-components-survive/
https://pubmatic.com/news/pubmatic-launches-activate-bringing-programmatic-automation-to-direct-deals-for-ctv-and-video/
https://pubmatic.com/news/pubmatic-launches-activate-bringing-programmatic-automation-to-direct-deals-for-ctv-and-video/
https://www.ana.net/miccontent/show/id/ii-2023-05-ctv-buying
https://www.ana.net/miccontent/show/id/ii-2023-05-ctv-buying
https://www.beet.tv/2023/05/making-work-work-for-women-pubmatics-cmo-on-leadership-and-sustainability.html
https://www.beet.tv/2023/05/making-work-work-for-women-pubmatics-cmo-on-leadership-and-sustainability.html

