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Recent Events:

Archived webcasts of our Q2 2022 earnings call and recent investor conferences
are available on our investor relations site.

Case Studies:
PubMatic and Wunderkind Deliver Greater Scale With Sell-Side Data Targeting

How FloSports Experienced a 254% Revenue Increase from Switching to
PubMatic's OpenWrap

PubMatic Drives Unigue Video Demand for Primis' Gaming Vertical, Increases
Revenue by 170%

Blogs:
Content Object Signals Are The Future Of CTV/OTT Advertising—Here’s Why

OTT/CTV Publishers: Flatten Your Waterfall To Create Maximum Value

OpenWrap For Mobile App Interoperability

Research:
The CTV Advertising Guide 2023

Greater Transparency Will Bring More Spend to CTV/OTT

Publishers Are Back in the Driving Seat as Buyers Move Closer To The Sell-Side

CTV must get better at telling brands where their ads are, finds study

Programmatic Transparency Key to Growing CTV Revenue

Matic


https://investors.pubmatic.com/news-events/investor-calendar
https://pubmatic.com/case-studies/pubmatic-and-wunderkind-deliver-greater-scale-via-sell-side-data-targeting/
https://pubmatic.com/case-studies/flosports-254-increase-switching-pubmatics-openwrap/
https://pubmatic.com/case-studies/flosports-254-increase-switching-pubmatics-openwrap/
https://pubmatic.com/case-studies/primis-pubmatic-unique-video-demand/
https://pubmatic.com/case-studies/primis-pubmatic-unique-video-demand/
https://pubmatic.com/blog/content-object-signals-future-ctv-ott-advertising-heres-why/
https://pubmatic.com/blog/ott-ctv-publishers-flatten-your-waterfall-to-create-maximum-value/
https://pubmatic.com/blog/openwrap-for-mobile-app-interoperability/
https://videoweek.com/wp-content/uploads/2022/09/CTV-Advertising-Guide-2023.pdf
https://pubmatic.com/wp-content/uploads/2022/09/PubMatic-CTV-Transparency-Report.pdf?utm_source=website&utm_medium=report&utm_campaign=greater_transparency_ctv_ott&utm_content=en_2022
https://www.bandt.com.au/publishers-are-back-in-the-driving-seat-as-buyers-mover-closer-to-the-sell-side/
https://www.thedrum.com/news/2022/09/27/ctv-must-get-better-telling-brands-where-their-ads-are-finds-study
https://pubmatic.com/news/programmatic-transparency-key-to-growing-ctv-revenue/
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Press Release | September 27, 2022

= PubMatic Puts Publishers in Control with Major OpenWrap Enhancements
Press Release | September 19, 2022

= PubMatic’s Martin Acquisition Aims to Boost Transparency for Buyers
VideoWeek | September 14, 2022

= PubMatic to Acquire Martin to Further Accelerate Supply Path Optimization
Product Innovation
Press Release | September 14, 2022

= Kroger Making Data Available For Programmatic CTV Ads
Broadcasting & Cable | September 12, 2022

= Planning for the Future of Broadcast with PubMatic
B&T | September 5, 2022

PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent

mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not
endorse or adopt the views expressed in any third-party materials linked above or contained on or
available through PubMatic’s website.

All materials published by PubMatic are only as of the date initially published. PubMatic
undertakes no obligation to update any forward-looking statement contained therein.
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https://pubmatic.com/news/pubmatic-puts-publishers-in-control-with-major-openwrap-enhancements/
https://videoweek.com/2022/09/14/pubmatics-martin-acquisition-aims-to-boost-transparency-for-buyers/
https://pubmatic.com/news/pubmatic-to-acquire-martin-to-further-accelerate-supply-path-optimization-product-innovation/
https://pubmatic.com/news/pubmatic-to-acquire-martin-to-further-accelerate-supply-path-optimization-product-innovation/
https://www.nexttv.com/news/kroger-making-data-available-for-programmatic-ctv-ads
https://www.bandt.com.au/planning-for-the-future-of-broadcast-with-pubmatic/

