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P U B M A T I C  I R  R O U N D U P  
JANUARY 2022 ISSUE 

UPCOMING EVENTS 

 Q4 2021 and FY 2021 Earnings 
You may access the live or archived webcast from our investor relations site. 
February 28, 2022 at 5pm ET / 2pm PT 

 

IN CASE YOU MISSED IT 

Blogs: 
 Kepler Partners with Supply Side Platforms to Maximize Media Impact 

January 18, 2022 

Research: 
 IAB Europe Guide to CTV Targeting and Measurement 

January 27, 2022 
 The Media Buyer's Guide to Impactful Auction Packages 

January 12, 2022 
 

PUBMATIC IN THE NEWS 

 Why Sellers.json Is Limited – And How Supply Chain Objects Can Help 
AdExchanger | January 26, 2022 

 New initiative aims to support development of addressable media in European 
markets 
The Drum | January 25, 2022 

 The year ahead for adtech: First-party data, comprehensive ID solutions, increased 
standards 
Campaign Asia | January 17, 2022 

 
 
 
PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent 
mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not 
endorse or adopt the views expressed in any third-party materials linked above or contained on or 
available through PubMatic’s website. 

https://investors.pubmatic.com/
https://www.keplergrp.com/news-articles/kepler-partners-with-supply-side-platforms-to-maximize-media-dollars
https://iabeurope.eu/wp-content/uploads/2022/01/IAB-Europe-Guide-to-Targeting-and-Measurement-in-CTV-2022-FINAL.pdf
https://pubmatic.com/wp-content/uploads/2021/12/The-Media-Buyers-Guide-to-Impactful-Auction-Packages-12162021.pdf
https://www.adexchanger.com/the-sell-sider/why-sellers-json-is-limited-and-how-supply-chain-objects-can-help/
https://www.thedrum.com/industryinsights/2022/01/25/new-initiative-aims-support-development-addressable-media-european
https://www.thedrum.com/industryinsights/2022/01/25/new-initiative-aims-support-development-addressable-media-european
https://www.campaignasia.com/article/the-year-ahead-for-adtech-first-party-data-comprehensive-id-solutions-increase/475016
https://www.campaignasia.com/article/the-year-ahead-for-adtech-first-party-data-comprehensive-id-solutions-increase/475016

