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PubMatic will be presenting at the following conferences:
o Raymond James Technology Investors Conference

Information about upcoming earnings calls and investor conferences will be
available on our investor relations site.

Case Studies:

PubMatic and Goodway Group Unlock Superior ROl w/ Consumer Experience
Auction Package

Blogs:
6 Ways Publishers Can Maximize Ad Revenue This Holiday Season

PubMatic And NewsGuard Launch Responsible News Private Marketplace

Automating K8s Cluster Backup And Upgrades With Zero Downtime

Research:
Quarterly Global Digital Advertising Trends: Q3 2022

Auction Packages: The Key to programmatic Supply Path Optimisation

Horizon Media Whittles Down Partners And Strikes SPO Deal With PubMatic

We need to adopt an inclusive approach to sustainability

How important is standardization to evolving the CTV market?

CTV Ad Confidence Has Reached A Tipping Point: PubMatic’s Dozeman
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https://investors.pubmatic.com/news-events/investor-calendar
https://pubmatic.com/case-studies/pubmatic-and-goodway-group-unlock-superior-roi/
https://pubmatic.com/case-studies/pubmatic-and-goodway-group-unlock-superior-roi/
https://pubmatic.com/blog/6-ways-publishers-can-maximize-ad-revenue-this-holiday-season/
https://pubmatic.com/blog/pubmatic-and-newsguard-launch-responsible-news-private-marketplace/
https://pubmatic.com/blog/automating-k8s-cluster-backup-and-upgrades-with-zero-downtime/
https://pubmatic.com/reports/quarterly-global-digital-advertising-spend-trends-q3-2022/
https://www.adnews.com.au/news/auction-packages-the-key-to-programmatic-supply-path-optimisation
https://www.adexchanger.com/ad-exchange-news/horizon-media-whittles-down-partners-and-strikes-spo-deal-with-pubmatic/
https://www.cmoalliance.com/we-need-to-adopt-an-inclusive-approach-to-sustainability/
https://www.thedrum.com/opinion/2022/11/15/how-important-standardization-evolving-the-ctv-market
https://www.beet.tv/2022/11/ctv-ad-confidence-has-reached-a-tipping-point-pubmatics-dozeman.html
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=  What Buyers Want: PubMatic’s Steinberqg On The New TV (VIDEQO)
Beet.tv | November 8, 2022

= |n a Fast-Changing And Fragmented Market, Data Targeting On The Sell-Side
Works for Everyone
B&T | November 7, 2022

= A vibrant addressable media ecosystem is only possible through collaboration
The Drum | November 3, 2022

=  Why Google Plays Down Its Ad-Tech Business but Is Determined to Keep It
The Wall Street Journal | November 1, 2022

PubMatic’s IR Roundups are not intended to be a comprehensive report of the company’s recent

mentions in print or digital media, whether issued by PubMatic or third parties. PubMatic does not
endorse or adopt the views expressed in any third-party materials linked above or contained on or
available through PubMatic’s website.

All materials published by PubMatic are only as of the date initially published. PubMatic
undertakes no obligation to update any forward-looking statement contained therein.
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https://www.beet.tv/2022/11/what-buyers-want-pubmatics-steinberg-on-the-new-tv.html
https://www.bandt.com.au/sell-side-platform-pubmatic/
https://www.bandt.com.au/sell-side-platform-pubmatic/
https://www.thedrum.com/news/2022/11/03/vibrant-addressable-media-ecosystem-only-possible-through-collaboration
https://www.wsj.com/articles/why-google-plays-down-its-ad-tech-business-but-is-determined-to-keep-it-11667292084

